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TIMELINE

MIRIA AND STEFANO, THE NEXT
GENERATION OF SELETTI FAMILY,
BROUGHT NEW ENERGY TO THE
BUSINESS DURING THE DYNAMIC
CHANGES OF THE EIGHTIES. SELETTI

OFFICIALLY ENTERED THE LARGE

SAETTE 15 sTons or TSRO SYTEY MO Dot
VISION AND EVOLUTION. )
ESTABLISHED IN 1964, IN

CICOGNARA - VIADANA

(A REALLY TINY CITY IN THE
NORTH OF ITALY) BY ROMANO
SELETTI.

2006

EXPANDING NEW HORIZONS AND NEW IDEAS,
STEFANO SELETTI BEGAN TO “PLAY AROUND”
WITH NEW MATERIALS; AN EXAMPLE IS

THE FINE PORCELAIN AND BOROSILICATE
TABLEWARE COLLECTION “ESTETICO
QUOTIDIANO”.

THE BEGINNING OF THE (R)EVOLUTION.

THE OPENING OF THE VERY FIRST FLAGSHIP STORE IN
THE HEART OF MILAN; A TANGIBLE REPRESENTATION

OF THE BRAND IN ALL ITS POP COLORS.

THE SELETTI PACIFIC ARMY
JUST LEFT FOR A MISSION
ON A SPACESHIP:
CONQUERING THE SPACE!

1972

ROMANO TRAVELED FOR THE FIRST TIME
TO CHINA AND HE BECAME A TRUE
PIONEER IN THE IMPORTATION OF

PRODUCTS FOR THE HOME- OBJECTS IN
BAMBOO, TABLEWARE AND CLOTEHS -
TYPICAL CHINESE PRODUCTS FOR THE ERA.

SELETTI
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1.WE ARE CLASSY, NEUVER
CLASSIC 2.WE TAKE OUR WORK
SERIOUSLY, NOT OURSELUES
3.WE LOVUE PARTIES, BUT
EUEN MORE OUR SOFAS
4.FIGURATIVE DESIGN IS OUR
LANGUAGE. COLOURS ARE OUR
WORDS S5.WE HAVUE A LOT OF
EXPERIENCE AND STILL LOVE
TO EXPERIMENT 6. WE 21343
NONCONFORMISTS: FOR US,
THINKING WRONG IS RIGHT

EEEEEEE

MANIFESTO

/WE ARE AFFORDABLE,
BUT OUR TASTE IS NOT FOR
EUVERYONE 8.NONE OF US
IS AS SMART AS ALL OF US
S.WE THINK RAINBOW IS
OUR FAUOURITE COLOUR
10.WE FOLLOW OUR UVISION:

(RJEVOLUTION IS
THE ONLY SOLUTION
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LIFE APPENS
9 FTE R TO A SELETTIL

PRODUCT AS

SHIPPING LEAUES THE

WAREHOUSE?

We asked ourselves, and we asked our
1 4 SELETTI LOOKBOOK 21-22

In these months we asked the meaning
that our products had for them, we
received amazing stories and photos.
All the images that you will find in
this catalogue (in the pages with crazy
colors) are amateur photos and in their
simplicity they tell the ”life after
shipping” of a Seletti product.
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OELETTI

The collection send a message of shape
and function, conveying to its customers
a vision for a unique, personal and fun
lifestyle.

Seletti, over the years, has been able
to meet the challenges of the market by
innovating and reinventing itself.

The company has proven to be able to
meet the growing needs of its audience,
composed by young and dynamic people,
with fun and unique products.

Today Seletti aims at new productions,
an ongoing journey within the idea of
beauty.

Because for us (R)evolution is the only
solution.



SELETTI | HYBRID ONE WORLD ONE FUTURE BY CTRLZAK

18

SELETTI
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EXTENSIVE
RESEARCH
INTO
HUMANITY'S
CULTURAL
HISTORY

CTRLZAK is a hybrid studio that
integrates different disciplines and
forms of expressions.

Founded by artists and designers Katia
Meneghini and Thanos Zakopoulos, the
studio’s creations are based on extensive
research into humanity’s cultural history
and the natural worldthat surrounds us

in order to create a meaningful future.

¥

MATERIAL | FINE BONE CHINA, GLASS

LOOKBOOK 21-22
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@jenjimei

@ale_xander88 @home&dowrly
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SELETTI | DAILYGLOW BY ALESSANDRO ZAMBELLI MATERIAL | RESIN

DAILYGLOW
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SELETTI | DAILYGLOW BY ALESSANDRO ZAMBELLI

@benedetta_grandi 6 <:} <:> @flower_gulp

@dri_toledo @dolce_34

LOOKBOOK 21-22

3 2 SELETTI - a
FrEFF NN ERRRRR NN IR S RN N NS S B FF N RARLRAARLY S AT PN N




N AF F A RARLARRF Y AR T gy LR LT N RN R F AR N AT N Ny



SELETTI | PALACE BY ALESSANDRO ZAMBELLI

<i;7 <:} <:;> @michelaambrogetti

@spaghettimimmi

@jacobrosewall @spardihome
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@jules_1996 W
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MATERIAL | BOROSILICATE GLASS
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VQ@ @susan _thenurse
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MATERIAL | DOLOMITE PORCELAIN

@my_lovely-house V Q O @daniel_maya

@casaxbossa @food_amd_more
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MATERIAL | RESIN, GLASS

UTO
BALMORAL

Uto Balmoral is a character provokingly
created to be a product himself, a
project of the designer.The idea comes
from a personal consideration about the
concept of the ‘Designer as griffe’. The
consciousness rising of this phenomenon
gave birth, with declared irony, to the
new character Uto.The central thread

of Uto’s work is the simple necessity
to communicate, to provoke, to generate
something into the public.

@podesign.fr 6 Q O @galleria_darte_quadrifoglio

LOOKBOOK 21-22
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SELETTI | CONNECTIONS MIRRORS BY CODALUNGA MATERIAL | WOOD, GLASS

ONNECTION

MIRRORS
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SELETTI | BELLAVISTA BY SELAB

@light_the_light

@caleb.334

@sophie_munet

BELLAVISTA
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SELETTI | CUPOLONE BY AMeBE

CUPOLONE
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PHILIPS

Annebet Philips is a Dutch designer.
Her design is outspoken with a strong,
graphic style and a recognisable,
almost cartoon-like signature. With a
humoristic view she creates ‘Iconic
design with a playful twist’. Having a

artist’s heart and an engineer’s mind,

it is natural for Annebet to combine

conceptual thinking with commercial &
echnical feasibility.

M AF F A RRLARRF Y AR T gy LR LT N RN L R F AR N R RT N Ny



N AFF A RARLARRF Y AR RT LR LT N RN L F R F AR N AT N Ny



M AF F FE AR Y AR T gy LR LT N RN L R F AR N AT N Ny



@josh_jojo98
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SELETTI | ORNAMENTS BY SNARKITECTURE
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SELETTI | LOVE IS A VERB BY TATIANA BRODATCH

TATIANA
BRODATCH
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SELETTI | SHAPED MIRRORS BY GIAMPIERO ROMANO

@claudiacassano

@giampiero_romano @barillistefano

SHAPED

MIRRORS
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SELETTI | AQUART BY SELAB
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MARCANTONIO

Marcantonio Raimondi Malerba, born

in 1976, attends the Academy of Fine
Arts, becoming one of the most esteemed
Italian art designers of his generation.

Marcantonio and Seletti together,

give life to simple creative everyday
expressions with an artistic touch. The
result is a new design, inspired by the
natural and animal world: experimental
and unexpected.
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MARCANTONIO | MY SECRET PLACE

MY SECRET

PLACE
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MARCANTONIO | WITH ME

@jennifer311_

WITH ME
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MARCANTONIO | ROBOT LAMP

@bimbi_222
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MATERIAL | RESIN, GLASS

@chi_note_me

LOOKBOOK 21-22
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MARCANTONIO | CHAMELEON LAMP
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MARCANTONIO | MOUSE LAMPS




MARCANTONIO | MONKEY LAMPS

<i;7 (:} <:;> @nittonhundrasju

@camariadele

V Q O @shop_decor

@wengshus
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MATERIAL | RESIN
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MARCANTONIO | LOVE IN BLOOM GIANT

@camille_2402

LOVE IN BLOOM
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MARCANTONIO | DESERT SUNRISE
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MARCANTONIO | KEYS
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MATERIAL | FINE PORCELAIN

@blackmamba_1983 @e34thstreet

@salvadori1960
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MARCANTONIO | SENDING ANIMALS
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MARCANTONIO | BOTANICAL DIVA + HANGERS

+ HANGERS

@sltt_ptr @martacerri

@simone_valentini @karen_ferguson

BOTANICAL DIVA
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TOILETPAPER

An exceptional collection of home decor
born from the collaboration between
Maurizio Cattelan and Pierpaolo Ferrari,
creators of the extraordinary magazine
TOILETPAPER, where the surreal images

of the magazine blend together with

the world’s most eccentric design brand
SELETTI. With its black humor in pastel
colours and an inexhaustible instinct
for experimentation, the collaboration
between Seletti and TOILETPAPER gives
life to a series of cult products,
suitable for the most daring in terms of
style.
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@leisurecenter950
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TOILETPAP TABLEMATS
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@flossylox @emachaaa

' ‘ v @designcasa_australia @vjserr
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TOILETPAPER | THERMAL BOTTLES

THERMAL

BOTTLES
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TOILETPAPER | GROCERY BAGS

GROCERY

BAGS

1 8 o SELETTI

MATERIAL | POLYPROPYLENE
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TOILETPAPER | WAIST BAGS

@lorenzotaccetta @lizette_brown
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TOILETPAPER | NOTEBOOKS

NOTEBOOKS
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TOILETPAPER | SCENTED CANDLES
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TOILETPAPER | GOLD FRAME MIRRORS
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MIRRORS
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TOILETPAPER | CUSHIONS
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BLOW

SELETTI and the quirky team Studio Job led

by Job Smeets, create the craziest and most
innovative brand collaboration, characterized
by unconventional and irresistibly cheeky
designs. Seletti presents BLOW by Studio Job
is a new multi-faceted brand, aiming at the
idea of affordable design.

The whole concept behind the Seletti
presents BLOW by Studio Job collection is
the will to offer to design aficionados
dreamlike objects, created by Studio

Job’s unmistakable fantasy, allowing them
to furnish their homes with unique and
affordable objects.

Innovation and originality are at the core
of Studio Job’s exploration of the limit
between design and art.



@hotelultra_conceptstore
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@14uofficial
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BLOW | GRIMM LA

@4design_verona

@peter_anori @lyanne_loua
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@abby_fisherman
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BLOW | NEON LED SIGN

MAth

LED SIGN

2 1 2 SELETTI
TR NN ERRRRR N IR RN NN IS SR B B



@albrecht_willer

N A F N R R AR AN R RT o N Ny LR LT R R AL F AR F F R AR F A R T NN



@albrechtwiller
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BLOW | CUJO THE CAT

@lyanne_loua @jenjimei

2 1 8 SELETTI
| IR BT RERFAFFFBINF NN EBERERRE NIRRT A e

N =



M AF F FE AR Y AR T gy LR LT N RN L R F AR N AT N Ny



M AF F FE AR Y AR T gy LR LT N RN L R F AR N AT N Ny



@jenjimei

@drole.dozio @pietro_guardi
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@albrecht_willer
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@meredith2390
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DIESEL
LIVING

The irreverent and visionary spirit of DIESEL found in
SELETTI its ideal universe: together they revolutionised
the style. The creative team of Diesel Living works closely
with the design team from Seletti on a collection which
represents the perfect fusion between Diesel’s lifestyle
and Seletti’s creativity and know-how.

The collaboration between Diesel Living and Seletti results
is an explosion of personality for homes and interiors; a
mix of industrial style, dark and adrenaline filled rock “n
roll with a splash of bright and toned, mischievous pop.
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DIESEL LIVING | COSMIC DINER

@designersatelier ; @eddybeard

@charlysonowl @paperlucia
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@funfettiforever
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DIESEL LIVING | WUNDERKAMMER t

@thegreen_garage @detailstrend

@vikiiyy @dieselliving

WUNDERKAMMER

2 5 4 SELETTI
TR NN ERRRRE PSS R N NN N S




M AF F FE AR Y AR T gy LR LT N RN L R F AR N AT N Ny



@albrechtwiller

\ | _.,..‘_.?-_"..' |
\ | \\\\u W - NP S g
N P "H'Lf}m11111l'.rJLlFHLlllllvffffjat\rffjjn



N AFFFERARLARF Y AR T gy LR LT N RN R F AR N R RT N Ny



ART DIRECTION
STEFANO SELETTI

DESIGN AND PRODUCTION
DARIO BALLESTRI
JENNIFER MAIA
SIMONE VALENTINI
ALESSANDRO DAVOLIO
GRETA BIANCOTTI

CREATIVE DIRECTION
MICOL TALSO

COPYWRITING
SIMONE VALENTINI
JENNIFER MAIA
MARIANGELA LACEDRA

PHOTOGRAPHY
JACOPO LEONARDO EMILIANI
SILVIA DONGHI

EXCEPT PAG.151,156-157,158,160-161,162:

ALBERTO ZANETTI

PRINT
EDIPRIMA SRL

THANKS TO

OUR AMAZING COLLEAGUES,
THAT HAVE BEEN SUPPORTIVE AND PATIENT DURING OUR
- REALLy CRAZY -CREATIVE PROCESS;

OUR TINY LOVELY ANIMALS,
THAT FOLLOWED US BEING PART OF THE PHOTO SHOOTS;

AND LAST BUT NOT LEAST TO OUR SPACESHIP PARKED IN THE BACKYARD
THAT WILL SOON TAKE US TO THE MOON!;)



CIAO!





